
$100 Marketing Services Certificate with our compliments.
Here’s a $100 “Head Start” on a new resident campaign customized to fit your business.
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Jim Carroll

expert new resident marketing

We needed a way to attract new customers to our business... regardless 
of the season... customers that were willing to pay premium prices for 
our premium brand. In short, we wanted to be in control of our business, 
and not be so dependent on weather and seasonality.
We tried everything (just like you have)... and finally found and 
perfected the tool that became the very foundation of our marketing 
plan. We found a way to market to new homeowners, right as they 
moved in, and made sure that they had a reason to visit our stores 
first... before the competition. It was trial-and-error at first, but we 
perfected our execution and came to rely on the steady stream of 
new customers that this program brought in to our stores.

New Homeowner / New Mover Marketing Works! 
If you are as serious about growing your business as I was 
about mine, you need to include this tool as a key component 
of your marketing mix... I believe in it so much that I’m willing to 
pay you $100 to get started. Use the $100 Certificate below, 
give us a call and we’ll get the ball rolling for your business.

In the summer of 1994, I opened a 
chain of independent paint stores in  
the Pacific Northwest.
The business was a “scratch start”... 
zero customers, zero revenue. We 
were acutely aware of every customer, 
every transaction, every day as we 
built the business.
July, August and September (Summer in 
Seattle) were good to our business. But 
the Winter / Spring months (November-
April) had us worrying about overhead, 
inventory, and wages until the weather 
gods blessed us again.

3. New Homeowners and New Movers are “customers looking for businesses”.  
 They want to be loyal, long term customers in their new community. They  
 like “local”, but are risk averse… they knew and trusted personal service  
 providers in their “old” surroundings, but might not know (or trust) anyone in  
 their new setting. They are looking to establish lifetime relationships with new  
 providers in their new surroundings.

4. They can be targeted. In the case of New Movers, geographic targeting is  
 easy. Looking for a more upscale consumer to build your business???  
 New Homeowners can be demographically targeted by home type and home  
 value… just when they are in the market for a new provider.

1. 55% of new residents seek a new personal services provider in the first 60  
 days in their new home. 
2. New residents are the lifeblood of every business. This is because:
   • Every business experiences “churn”… the loss of both satisfied and  
        unsatisfied customers over time.
         • Competitors and substitute products are always competing for the Personal  
        Services customer and dollars.

New Homeowners and New Movers = a steady stream of new customers.



The number actually varies quite a bit depending on overall population 
density in your area, and there is also some seasonal variance in 
parts of the U.S... for the actual numbers in your trading area give us 
a call at 1-888-582-0101.

Right When They Move Into Your Trading Area, Of Course! 
Our firm offers two options in terms of the timing of your new homeowner offer:

•  Weekly…we are one of the only firms in the US capable of securing and acting on new homeowner data  
   weekly. The benefit? You can be assured that your offer gets there first... well ahead of competition.

•  Monthly…if your offer is not urgent or time-sensitive…we also offer a monthly mailing option. The benefit?  
   It costs less than weekly mailings, but still delivers a high quality message to a qualified audience.

Your signature product…of course! Put your 
best foot forward and  give your newest, 
best customer a meaningful sample of your 
product or service. Give them a FREE,  
no strings attached, absolutely no-risk way 
to try your product or service. If it’s as good 
as you think it is…they’ll be back again and 
again. (and, they’ll be willing to pay full price!)

People are picky about who provides their most personal services, 
and how they are provided.
They view a change in personal service providers as risky… and 
want to avoid that risk if at all possible. You are in a unique position 
to remove that risk by offering them a no cost (or low cost) way to 
sample the quality of your service, the competence of your service 
providers, and appeal of your facility.
We know this: New Homeowners and New Movers are going to find 
new personal service providers in their new neighborhood. Why not 
eliminate the trial-and-error process that may put them on the premises of your competitor. Put a high 
value offer in their hands right after they move in, and you will effectively pre-empt even your most 
established competitors, giving you first shot at these prime customers.

Right away! “Start this week, new customers by next week” 
is our tag line. Our clients typically see a steady stream of 
new clients within 10 business days of their first mailing. 

We guarantee results.

Call 1-888-582-0101 for details.

1. Develop your new resident offer.

2. Draft personalized copy to accompany your offer.

3. Then, we’ll submit artwork and copy for  
    your approval.

4. We’ll mail your offer weekly or monthly to prime  
    new homeowners or new movers in your market area.

... All at one low price per piece mailed.

1. Select the area to mail (usually your zip code(s)  
    or a radius around your location(s))

2. Call us at 1-888-582-0101 and  
    we’ll give you the actual mailing count FREE Manicure / Pedicure

Redeemable in person at:

Majestic Nail Salon

11399 W 118th

Overland Park, KS 66212

913-227-7744
Presented to:
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A $50 Value

Mr George P.  Alexander

1429 NE 34th St

Overland Park, KS 66212

Mr George P.  Alexander

1429 NE 34th St

Overland Park, KS 66212

Dear George:

Serial No: 1406000

July 14, 2014

Expires October 14th, 2014

Kim Z
ekopol

os

Kim Z
ekopol

os

Kim Zekopolos
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eossin corem vernati desequi con est endaect iundani scimpostiore maxim volorestiis.

Ant molupie turepuda sima quis aut velisit excea seditia voluptatem rem. Maximen dantion 

consedia vene voluptatiam, sustrumqui cus exerio dolorumquia sit, officiet officae. Busdaer 

spidero riatus es vero et, cor re velliqui cuptin et endes quam volorentio tem aborum ex eos 

erum deroresci verovidipsum ex es et anistem porerrumquas dolo officti conse seque doluptatur? 

Natene laut quo es inihil imuscip suntis solor am as dis vel imint et eos ulparum dolorum est eat 

ererspidem conet fugitaectia non prem everi dolorit essequaecest dunto berum fugiae vollenis 

ma porernat a dolores eventis duntiatas voles idis quo tectem. Nem rerferestis quam renda ilis 
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Sincerely,

Welcome to the neighborhood and congratulations on your new home!

Please allow me this opportunity to introduce my business to you. Red Salon and 

Spa is the Redkin Elite 5th Avenue Salon and Spa for both the Fort Myers and 

Cape Coral markets. We are a full service salon for men and women, with an array 

of styling services and products to meet the needs of anyone in the family.Please accept the enclosed 

women’s cut…no strings attached.
Call either of our salons to make an appointment at your convenience:

Fort Myers     Cape Coral
   2311 Santa Barbara Blvd.

(239) 437-0405    (239) 242-7337

We know that our state-of the-art facilities, our superb staff, and our professional 

service will win you over as a Red Salon customer for life.

We look forward to seeing you in one of our salons soon!

Sincerely,

Kathleen CantuFounder

Redeemable in person at either of our salons:

Fort Myers  •  (239) 437-0405 
   

Cape Coral  •  (239) 242-7337

2311 Santa Barbara Blvd.

A Gift From:

Welcome to the Neighborhood! Here’s a free haircut. 

A $40 value good for either a men’s or women’s cut. 

Presented to: 

            AAA

FREEHAIRCUTOne offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.

©2011 New Business Now 1-888-582-0101Abdon R Bello3737 Santa Barbara Blvd
Cape Coral, FL 33914-5063

Abdon R Bello, 3737 Santa Barbara Blvd, Cape Coral, FL 33914-5063

Dear Abdon:

Serial No: 123457352

November 14, 2011

Expires February 14th, 2012
Presented to:

One FREE 
Wash & Cut
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A $30.00 Value
Redeemable in person at:

Master Barber Shop
1515 Simsbury Pike

Avon, Ct 06001
860-677-7322

Dear Gene:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Tommy Cavallo

Tommy Cavallo
Tommy Cavallo

Gene Thompson
182 SW Skyline Rd
Avon, Ct 06001

Gene Thompson
182 SW Skyline Rd
Avon, Ct 06001
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endi oditaquam ipsum, sitatemodi ut aut aut ad ut laborio. Name cuptatus est, tesequis 
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volutem debis sum que cusdant volupta sant.
Mendipidi qui od quias exerates molupie nihillu ptaque conseque apero id exeres sit ex 
exernat ianimusa si dolori dunt untum fugitat entibus.
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optaspe llacill endesequi sinci ipsus nos erum dem quas alique volupta quianditis enia
Hope to see you soon.

18x
A New Resident is

18x More Likely
To Respond

New Homeowners
Choose:   q Weekly or q Monthly Mailing

    Select by primary type: 
         q Single Family Home   q Condos   q Both

    Select by property value (purchase price) 
         q Home Values Above $___________

New Movers
q Monthly Mailing

    Estimated Income 
         q Income Above $___________



It is not uncommon for our clients to experience a 15-20% response rate. This flies in the face of “normal” 
direct mail response rates, where a ½ of 1% response rate is average, and a 3% response rate is 
considered wildly successful.

Our Certificate & Letter mailings have a 7X higher response rate than typical postcards, and they cost 
nowhere near 7X as much. It’s the biggest no-brainer in direct mail.

Why pay our competitors up to 25% more, when we offer a better, more professional looking product for less?

How do we offer Top Quality at a Lower Price?
1. We keep our overhead low.

Ø No Sales Commissions paid to telemarketers.

Ø No billing through third parties.

Ø No expensive full-page ads in trade magazines.

2. We require a commitment from you.

• By entering into a six month minimum service agreement with our customers,  
  we are able to spend more time on operating efficiently.

3. We use state-of-the-art printing technology.

• Digital printing presses allow us to print small, custom runs with exceptional quality.

Our New Homeowner files are derived from deed recordings; in other words after someone has 
purchased a single-family residence in their name. We secure this super-fresh data every Friday, and 
begin the mailing process for our clients right away. New Homeowner data is available by zip code, 
property value (purchase price), and property type (detached single family or condominium).

Our New Mover files are available two ways: 

a) United States Postal Service Change-of-Address files or 

b) Utility new connects (new phone, electric service, cable, etc.). These files tend  
    to contain about 50% renters and 50% new homeowners. New Mover data is  
    available by zip code, or radius from your store(s).

Which is better for your business? Give us a call at 888-582-0101 and we’ll provide you with the best 
choices to reach your target customer.

Presented to:

60 DAYS FREE
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A $70.00 Value

Redeemable in person at:
5525 Dallas Parkway

Plano, TX  75093
214-566-4090

Dear Sara:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Joshua Helm
Joshua Helm

Sara Chase
662 Continental Road
Plano, TX  75093

Sara Chase
662 Continental Road
Plano, TX  75093
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Sincerely,

Joshua Helm

$1.77

Monthly 
New Homeowners

• Affordable New Homeowner  
  option

$1.57

Monthly 
New Movers

Our Competitor 
Charges $1.79.

14% more!

• Best Value!

In reality, our service is free. That’s because it pays for itself! Many 
clients experience a 600% return on their investment… that’s right... 
$6 back for every $1 they spent on our program! We offer a turnkey 
service at a flat price per envelope mailed. That includes everything… 
all artwork, copy writing, list procurement, printing, addressing, collation, 
postage and mailing. Call us at 1-888-582-0101 and we’ll be happy to 
provide you with a quote for your trading area.

$1.97

Weekly 
New Homeowners

• Your offer gets there first!

NBN 
EXCLUSIVE

16% of your satisfied customers leave your business every year. That’s right. You lose your best 
customers 52 weeks of the year. Why? Life happens. People die, get married, divorced, accept a 
promotion in another city, etc.

So...if you start the year with 100 satisfied customers, you will more than likely have 84 or 85 remaining 
at the end of the year. To get from 84 or 85 back to where you started requires almost a 20% increase in 
your customer base!

That’s why it makes sense to be in the market for new customers every day.

Our programs turn new residents into new customers.

per piece 
mailed

per piece 
mailed

per piece 
mailed

In all candor, we get a great response because of flawless execution.

We have a great list. We have used the same data provider since 
1994. This resource is normally only available to mega marketers, 
but we are able to provide it to you affordably.
The right customer is targeted. You select the zip code(s), the 
type of residence (e.g. single family and / or condo), home value, etc. 
This means we are mailing only to prime, demographically qualified 
candidates in your trading area.
We write compelling copy. We know what works. Our writers and 
graphics team work together to be sure your offer is timely, attractive, 
and action-oriented. The result... a steady stream of NEW customers 
to your store(s).
Totally turn-key process. Because this is our business…our only 
business... we focus on getting your mailings out on-time, every time, 
without fail. This means that potential customers receive your offer 
exactly when they are in the market. 
Proven Certificate / Letter Format – this commanding 8 ½ x 14 full color document containing a warm, 
welcoming Letter from you and an authentic high-value Certificate, both designed to encourage  
recipients to visit your establishment by a specific date.

Flawless Execution – some merchants feel they can handle a direct mail program on their own. In reality, 
it never becomes a top priority. You have a business to run. Our programs work well because we have a 
system that works! We do all of the work, we do it predictably, on time and on budget. Getting professional 
looking direct mail pieces printed, inserted, and mailed on time, every time is a key part of our success.

The Certificate / Letter format is a time-tested direct mail tool that outperforms a postcard mailing 7:1.  
That’s right… seven times better than a postcard!

(and it doesn’t cost anywhere near 7x as much!)

+

+

+

+

+

=



Large 8 ½ x 14 full color format allows for a  
full-sized letter and a check-like Certificate  
for a professional appearance

Your signature  
adds a personal feel6

Letter with warm, 
compelling copy  
from the owner

5

Disclaimer prevents stacking of offers.3

Unique serial # prevents duplication,  
protects against fraud.2

Expiration date creates a sense  
of urgency, drives redemption.1

Certificate and letter are 
fully personalized to the 
recipient (no “Occupant” 
or “New Homeowner At” 
language).

4

High value offer stimulates trial, 
changes brand purchase decision 7

Micro-perforated to allow easy 
separation and redemption of  
your certificate

8

Your Store(s), Address(es), and 
Phone(s) prominently featured 9

Mailed in a high-quality envelope  
with a real stamp (not an indicia).  
Looks like high value mail

10

Full size #10 security envelope (not a 
window envelope) with full, personalized 
laser-sharp address adds credibility which 
means your offer will be opened and seen.

11



It is not uncommon for our clients to experience a 15-20% response rate. This flies in the face of “normal” 
direct mail response rates, where a ½ of 1% response rate is average, and a 3% response rate is 
considered wildly successful.

Our Certificate & Letter mailings have a 7X higher response rate than typical postcards, and they cost 
nowhere near 7X as much. It’s the biggest no-brainer in direct mail.

Why pay our competitors up to 25% more, when we offer a better, more professional looking product for less?

How do we offer Top Quality at a Lower Price?
1. We keep our overhead low.

Ø No Sales Commissions paid to telemarketers.

Ø No billing through third parties.

Ø No expensive full-page ads in trade magazines.

2. We require a commitment from you.

• By entering into a six month minimum service agreement with our customers,  
  we are able to spend more time on operating efficiently.

3. We use state-of-the-art printing technology.

• Digital printing presses allow us to print small, custom runs with exceptional quality.

Our New Homeowner files are derived from deed recordings; in other words after someone has 
purchased a single-family residence in their name. We secure this super-fresh data every Friday, and 
begin the mailing process for our clients right away. New Homeowner data is available by zip code, 
property value (purchase price), and property type (detached single family or condominium).

Our New Mover files are available two ways: 

a) United States Postal Service Change-of-Address files or 

b) Utility new connects (new phone, electric service, cable, etc.). These files tend  
    to contain about 50% renters and 50% new homeowners. New Mover data is  
    available by zip code, or radius from your store(s).

Which is better for your business? Give us a call at 888-582-0101 and we’ll provide you with the best 
choices to reach your target customer.

Presented to:

60 DAYS FREE
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A $70.00 Value

Redeemable in person at:
5525 Dallas Parkway

Plano, TX  75093
214-566-4090

Dear Sara:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Joshua Helm
Joshua Helm

Sara Chase
662 Continental Road
Plano, TX  75093

Sara Chase
662 Continental Road
Plano, TX  75093

Orem ipsa nones et undandae eaque cumqui omni optiist vel es mod eum corro voluptation 
nos eumento maio consenda vel ipid ut offic totatus, unt et acerum nus dolupidusam facea 
dolupidebis serum sint rescita es velenihil expediam veliquis il magnis maxim et harumet 
explabo. Itate porumquistin re nus et utemqui ut quibus sendus.

Amet vel militatusam, sit, consequid que reprorestrum litam, quis rem re nulparum, omnimen 
ihicaer rumquo mo il maio. Bor aliquodit utem lignati onsequi simaximi, custrum reribusa 
nam et aut reius experae none cuscid eum audi undae same eationsequia sendelecae con 
cum faccull uptatem expelit occaborrum id enis nem fuga. Nam, sit que sant hictatet qui 
dolorerum qui ipicabo rernatia velest ernatem dolessunt quiate ma doluptatur, sima sant et 
et laccusd aerita sim fuga. Natur?

Ma dem re eaquam repe rem vendendam aniae nonsed ut maiorpo recustem nemqui 
dolumquid quias aut doluptae vid mossinis aditati simusda sed que magniss imposam 
aceribus alicaectio quat.

Reiunt, aut il molorentiaes as poreictem quid quo quae et dolupitatqui quod quiae opta et 
que autaecum re cum que ma dolutatur?

Ra volupta ssimus ex estruptatur? Qui tor rem harum destis exceperit eostectorrum aut ime 
sintet laut untis ent aut rescid qui dicium qui tent.

Occus int lacid ersperum num ius, culpa as mintincipic tem samusam faccusci voloribus.
Hil imod et idem volo moluptat di bearchi cimaiorrovid qui cuptat.

Sincerely,

Joshua Helm

$1.77

Monthly 
New Homeowners

• Affordable New Homeowner  
  option

$1.57

Monthly 
New Movers

Our Competitor 
Charges $1.79.

14% more!

• Best Value!

In reality, our service is free. That’s because it pays for itself! Many 
clients experience a 600% return on their investment… that’s right... 
$6 back for every $1 they spent on our program! We offer a turnkey 
service at a flat price per envelope mailed. That includes everything… 
all artwork, copy writing, list procurement, printing, addressing, collation, 
postage and mailing. Call us at 1-888-582-0101 and we’ll be happy to 
provide you with a quote for your trading area.

$1.97

Weekly 
New Homeowners

• Your offer gets there first!

NBN 
EXCLUSIVE

16% of your satisfied customers leave your business every year. That’s right. You lose your best 
customers 52 weeks of the year. Why? Life happens. People die, get married, divorced, accept a 
promotion in another city, etc.

So...if you start the year with 100 satisfied customers, you will more than likely have 84 or 85 remaining 
at the end of the year. To get from 84 or 85 back to where you started requires almost a 20% increase in 
your customer base!

That’s why it makes sense to be in the market for new customers every day.

Our programs turn new residents into new customers.

per piece 
mailed

per piece 
mailed

per piece 
mailed

In all candor, we get a great response because of flawless execution.

We have a great list. We have used the same data provider since 
1994. This resource is normally only available to mega marketers, 
but we are able to provide it to you affordably.
The right customer is targeted. You select the zip code(s), the 
type of residence (e.g. single family and / or condo), home value, etc. 
This means we are mailing only to prime, demographically qualified 
candidates in your trading area.
We write compelling copy. We know what works. Our writers and 
graphics team work together to be sure your offer is timely, attractive, 
and action-oriented. The result... a steady stream of NEW customers 
to your store(s).
Totally turn-key process. Because this is our business…our only 
business... we focus on getting your mailings out on-time, every time, 
without fail. This means that potential customers receive your offer 
exactly when they are in the market. 
Proven Certificate / Letter Format – this commanding 8 ½ x 14 full color document containing a warm, 
welcoming Letter from you and an authentic high-value Certificate, both designed to encourage  
recipients to visit your establishment by a specific date.

Flawless Execution – some merchants feel they can handle a direct mail program on their own. In reality, 
it never becomes a top priority. You have a business to run. Our programs work well because we have a 
system that works! We do all of the work, we do it predictably, on time and on budget. Getting professional 
looking direct mail pieces printed, inserted, and mailed on time, every time is a key part of our success.

The Certificate / Letter format is a time-tested direct mail tool that outperforms a postcard mailing 7:1.  
That’s right… seven times better than a postcard!

(and it doesn’t cost anywhere near 7x as much!)

+

+

+

+

+

=



The number actually varies quite a bit depending on overall population 
density in your area, and there is also some seasonal variance in 
parts of the U.S... for the actual numbers in your trading area give us 
a call at 1-888-582-0101.

Right When They Move Into Your Trading Area, Of Course! 
Our firm offers two options in terms of the timing of your new homeowner offer:

•  Weekly…we are one of the only firms in the US capable of securing and acting on new homeowner data  
   weekly. The benefit? You can be assured that your offer gets there first... well ahead of competition.

•  Monthly…if your offer is not urgent or time-sensitive…we also offer a monthly mailing option. The benefit?  
   It costs less than weekly mailings, but still delivers a high quality message to a qualified audience.

Your signature product…of course! Put your 
best foot forward and  give your newest, 
best customer a meaningful sample of your 
product or service. Give them a FREE,  
no strings attached, absolutely no-risk way 
to try your product or service. If it’s as good 
as you think it is…they’ll be back again and 
again. (and, they’ll be willing to pay full price!)

People are picky about who provides their most personal services, 
and how they are provided.
They view a change in personal service providers as risky… and 
want to avoid that risk if at all possible. You are in a unique position 
to remove that risk by offering them a no cost (or low cost) way to 
sample the quality of your service, the competence of your service 
providers, and appeal of your facility.
We know this: New Homeowners and New Movers are going to find 
new personal service providers in their new neighborhood. Why not 
eliminate the trial-and-error process that may put them on the premises of your competitor. Put a high 
value offer in their hands right after they move in, and you will effectively pre-empt even your most 
established competitors, giving you first shot at these prime customers.

Right away! “Start this week, new customers by next week” 
is our tag line. Our clients typically see a steady stream of 
new clients within 10 business days of their first mailing. 

We guarantee results.

Call 1-888-582-0101 for details.

1. Develop your new resident offer.

2. Draft personalized copy to accompany your offer.

3. Then, we’ll submit artwork and copy for  
    your approval.

4. We’ll mail your offer weekly or monthly to prime  
    new homeowners or new movers in your market area.

... All at one low price per piece mailed.

1. Select the area to mail (usually your zip code(s)  
    or a radius around your location(s))

2. Call us at 1-888-582-0101 and  
    we’ll give you the actual mailing count FREE Manicure / Pedicure

Redeemable in person at:

Majestic Nail Salon

11399 W 118th

Overland Park, KS 66212

913-227-7744
Presented to:

One offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.
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A $50 Value

Mr George P.  Alexander

1429 NE 34th St

Overland Park, KS 66212

Mr George P.  Alexander

1429 NE 34th St

Overland Park, KS 66212

Dear George:

Serial No: 1406000

July 14, 2014

Expires October 14th, 2014

Kim Z
ekopol

os

Kim Z
ekopol

os

Kim Zekopolos
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Sincerely,

Welcome to the neighborhood and congratulations on your new home!

Please allow me this opportunity to introduce my business to you. Red Salon and 

Spa is the Redkin Elite 5th Avenue Salon and Spa for both the Fort Myers and 

Cape Coral markets. We are a full service salon for men and women, with an array 

of styling services and products to meet the needs of anyone in the family.Please accept the enclosed 

women’s cut…no strings attached.
Call either of our salons to make an appointment at your convenience:

Fort Myers     Cape Coral
   2311 Santa Barbara Blvd.

(239) 437-0405    (239) 242-7337

We know that our state-of the-art facilities, our superb staff, and our professional 

service will win you over as a Red Salon customer for life.

We look forward to seeing you in one of our salons soon!

Sincerely,

Kathleen CantuFounder

Redeemable in person at either of our salons:

Fort Myers  •  (239) 437-0405 
   

Cape Coral  •  (239) 242-7337

2311 Santa Barbara Blvd.

A Gift From:

Welcome to the Neighborhood! Here’s a free haircut. 

A $40 value good for either a men’s or women’s cut. 

Presented to: 

            AAA

FREEHAIRCUTOne offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.

©2011 New Business Now 1-888-582-0101Abdon R Bello3737 Santa Barbara Blvd
Cape Coral, FL 33914-5063

Abdon R Bello, 3737 Santa Barbara Blvd, Cape Coral, FL 33914-5063

Dear Abdon:

Serial No: 123457352

November 14, 2011

Expires February 14th, 2012
Presented to:

One FREE 
Wash & Cut

© New Business Now 2014     888-582-0101     www.new-biz-now.com

One offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.

A $30.00 Value
Redeemable in person at:

Master Barber Shop
1515 Simsbury Pike

Avon, Ct 06001
860-677-7322

Dear Gene:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Tommy Cavallo

Tommy Cavallo
Tommy Cavallo

Gene Thompson
182 SW Skyline Rd
Avon, Ct 06001

Gene Thompson
182 SW Skyline Rd
Avon, Ct 06001
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Hope to see you soon.

18x
A New Resident is

18x More Likely
To Respond

New Homeowners
Choose:   q Weekly or q Monthly Mailing

    Select by primary type: 
         q Single Family Home   q Condos   q Both

    Select by property value (purchase price) 
         q Home Values Above $___________

New Movers
q Monthly Mailing

    Estimated Income 
         q Income Above $___________



$100 Marketing Services Certificate with our compliments.
Here’s a $100 “Head Start” on a new resident campaign customized to fit your business.

© New Business Now 2014 • 888-582-0101 • www.new-biz-now.com

One offer per business. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.

Jim Carroll

expert new resident marketing

We needed a way to attract new customers to our business... regardless 
of the season... customers that were willing to pay premium prices for 
our premium brand. In short, we wanted to be in control of our business, 
and not be so dependent on weather and seasonality.
We tried everything (just like you have)... and finally found and 
perfected the tool that became the very foundation of our marketing 
plan. We found a way to market to new homeowners, right as they 
moved in, and made sure that they had a reason to visit our stores 
first... before the competition. It was trial-and-error at first, but we 
perfected our execution and came to rely on the steady stream of 
new customers that this program brought in to our stores.

New Homeowner / New Mover Marketing Works! 
If you are as serious about growing your business as I was 
about mine, you need to include this tool as a key component 
of your marketing mix... I believe in it so much that I’m willing to 
pay you $100 to get started. Use the $100 Certificate below, 
give us a call and we’ll get the ball rolling for your business.

In the summer of 1994, I opened a 
chain of independent paint stores in  
the Pacific Northwest.
The business was a “scratch start”... 
zero customers, zero revenue. We 
were acutely aware of every customer, 
every transaction, every day as we 
built the business.
July, August and September (Summer in 
Seattle) were good to our business. But 
the Winter / Spring months (November-
April) had us worrying about overhead, 
inventory, and wages until the weather 
gods blessed us again.

3. New Homeowners and New Movers are “customers looking for businesses”.  
 They want to be loyal, long term customers in their new community. They  
 like “local”, but are risk averse… they knew and trusted personal service  
 providers in their “old” surroundings, but might not know (or trust) anyone in  
 their new setting. They are looking to establish lifetime relationships with new  
 providers in their new surroundings.

4. They can be targeted. In the case of New Movers, geographic targeting is  
 easy. Looking for a more upscale consumer to build your business???  
 New Homeowners can be demographically targeted by home type and home  
 value… just when they are in the market for a new provider.

1. 55% of new residents seek a new personal services provider in the first 60  
 days in their new home. 
2. New residents are the lifeblood of every business. This is because:
   • Every business experiences “churn”… the loss of both satisfied and  
        unsatisfied customers over time.
         • Competitors and substitute products are always competing for the Personal  
        Services customer and dollars.

New Homeowners and New Movers = a steady stream of new customers.




