
$100 Marketing Services Certificate with our compliments.
Here’s a $100 “Head Start” on a new resident campaign customized to fit your business.
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Jim Carroll

expert new resident marketing

We needed a way to attract new customers to our business... regardless 
of the season... customers that were willing to pay premium prices for 
our premium brand. In short, we wanted to be in control of our business, 
and not be so dependent on weather and seasonality.
We tried everything (just like you have)... and finally found and 
perfected the tool that became the very foundation of our marketing 
plan. We found a way to market to new homeowners, right as they 
moved in, and made sure that they had a reason to visit our stores 
first... before the competition. It was trial-and-error at first, but we 
perfected our execution and came to rely on the steady stream of 
new customers that this program brought in to our stores.

New Homeowner / New Mover Marketing Works! 
If you are as serious about growing your business as I was 
about mine, you need to include this tool as a key component 
of your marketing mix... I believe in it so much that I’m willing to 
pay you $100 to get started. Use the $100 Certificate below, 
give us a call and we’ll get the ball rolling for your business.

In the summer of 1994, I opened a 
chain of independent paint stores in  
the Pacific Northwest.
The business was a “scratch start”... 
zero customers, zero revenue. We 
were acutely aware of every customer, 
every transaction, every day as we 
built the business.
July, August and September (Summer in 
Seattle) were good to our business. But 
the Winter / Spring months (November-
April) had us worrying about overhead, 
inventory, and wages until the weather 
gods blessed us again.

3. New Homeowners and New Movers are “customers looking for businesses”.  
 They want to be loyal, long term customers in their new community. They  
 like “local”, but are risk averse… they knew and trusted merchants in their  
 “old” surroundings, but might not know (or trust) anyone in their new setting.  
 They are looking to establish lifetime relationships with new providers in their  
 new surroundings.

4. They can be targeted. In the case of New Movers, geographic targeting is  
 easy. Looking for a more upscale consumer to build your business???  
 New Homeowners can be demographically targeted by home type and home  
 value… just when they are in the market for a new provider.

1. 78% of new residents are looking for pet care supplies and services. 
2. New residents are the lifeblood of every business. This is because:
   • Every business experiences “churn”… the loss of both satisfied and  
        unsatisfied customers over time.
        • Competitors and substitute products are always competing for the Pet Care  
        customer and dollars.

New Homeowners and New Movers = a steady stream of new customers.



The number actually varies quite a bit depending on overall population 
density in your area, and there is also some seasonal variance in 
parts of the U.S... for the actual numbers in your trading area give us 
a call at 1-888-582-0101.

Right When They Move Into Your Trading Area, Of Course! 
Our firm offers two options in terms of the timing of your new homeowner offer:

•  Weekly…we are one of the only firms in the US capable of securing and acting on new homeowner data  
   weekly. The benefit? You can be assured that your offer gets there first... well ahead of competition.

•  Monthly…if your offer is not urgent or time-sensitive…we also offer a monthly mailing option. The benefit?  
   It costs less than weekly mailings, but still delivers a high quality message to a qualified audience.

Your signature product…of course! Put your 
best foot forward and  give your newest, 
best customer a meaningful sample of your 
product or service. Give them a HIGH-VALUE,  
no strings attached, absolutely no-risk way 
to try your product or service. If it’s as good 
as you think it is…they’ll be back again and 
again. (and, they’ll be willing to pay full price!)

While some homeowners move with pets, the change in residence is 
actually a catalyst for new pet acquisition and ownership. Why? Pets 
(dogs and/or cats) may not have been allowed in the “old” residence…
but the same restrictions might not exist in the new place. Also… parents 
like moves to be a “win” for their children. Parents promise kids their own 
room, more amenities, and yes… a pet in their new place.
It’s no surprise that almost 80% of New Homeowners and New Movers 
make some type of pet / pet care / pet containment purchase shortly  
after moving.
Do you sell radio frequency collars / containment / training systems? NOW is the time to contact new 
homeowners. The need is never greater, and new homeowners are creditworthy customers who spend 
at levels 8X higher than normal for the first 100 days of residency.

Right away! “Start this week, new customers by next week” 
is our tag line. Our clients typically see a steady stream of 
new clients within 10 business days of their first mailing. 

We guarantee results.

Call 1-888-582-0101 for details.

1. Develop your new resident offer.

2. Draft personalized copy to accompany your offer.

3. Then, we’ll submit artwork and copy for  
    your approval.

4. We’ll mail your offer weekly or monthly to prime  
    new homeowners or new movers in your market area.

... All at one low price per piece mailed.

1. Select the area to mail (usually your store zip code(s)  
    or a radius around the store(s))

2. Call us at 1-888-582-0101 and  
    we’ll give you the actual mailing count FREE Initial Exam and MicroChip

Redeemable in person at:

Kindness Total Pet Care  

1515 Keystone Crossing 

Pittsburgh, PA 33907

(412) 294-8888
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A $150 Value

Mr David B Alexander

1429 NE 34th St

Pittsburgh, PA 33907

Mr David B Alexander

1429 NE 34th St

Pittsburgh, PA 33907

Dear David:

Serial No: 1406000

July 14, 2014

Expires October 14th, 2014

Henry
 Vand

erwey

Henry Vanderwey   D.V.M.

Henry
 Vand

erwey

Henry Vanderwey   D.V.M.

Welcome to the neighborhood and congratulations on your new home.

Please allow me a moment to introduce our business to you. Kindness Total Pet Care is your  

one-stop-shop for virtually everything your dog or cat needs. We are a full-service veterinary 

practice, with the complete spectrum of examination, preventive medicine, vaccination, and even 

surgical care for your pet if needed. We also offer pet boarding in a separate, state-of-the-art 

facility where you pet is pampered and monitored 24 hours a day when you away.

But that’s not all. If y
ou’re used to getting “gouged” by paying extraordinarily high prices 

for pet foods, flea and tick prevention, and pet supplies…you’re in for a pleasant surprise. 

Kindness Total Pet Care stocks and sells the best brands, and we offer a “low price guarantee”. 

We will meet or beat any online or advertised price on the same products, no questions asked.

Please accept the enclosed Certificate with our compliments. It’s good for a Free Exam 

and MicroChip (a $150 value) just for stopping by. It’s good anytime in the next 90 days.  

No Strings Attached.

We know it will take a few days to get the boxes unpacked and settle in. When you’re ready, give 

us a call at 412-294-8888. We look forward to meeting you and your pet. We know that once 

you visit our facility, see our wide selection of fairly priced pet products, and experience our 

“old fashioned” approach to customer service… you’ll be a Kindness Total Pet Care customer 

for life.

Hope to see you soon.

Sincerely,

Presented to:

FREE
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Pet Washand Groom
Redeemable in person at:

Bubbles and Barks
2050 Mission Bay Blvd.
San Diego, CA 92019619-412-1212

Dear Pedro:

July 17, 2014

Serial No: 1406000

Expires October 17th, 2014

Nate and Mandy Meldahl

Nate and Mandy Meldahl

Nate and Mandy Meldahl
Owners

Pedro Hernandez1190 Santa Anna Street
San Diego, CA 92019

Pedro Hernandez1190 Santa Anna Street
San Diego, CA 92019

Ime doluptam, conserspient aut harum et fugiam, sin exceate quamusdae velignatur 

sedita cupti od et reressimet di venieniet et lam labori te est, comnit, optati ut lab 

inctatem volo test, quam litist perepero qui odis eatur saeruntinto voluptatat laborro 

quatquamus rerfero vitate pre soloreni duntion non re ab is expliquodi aut quiscil et, 

cus, ut voloresenda seruptiam cum deleseque pori ditis rae vendebitae illestius, incturi 

oreptibuste et voluptaquam nume non pro blaut explibus et, quae simus re lati volendaes 

est, alitate dolupta tuscipis dolorum aut esti inctota ecullentur alicatem sit porepro eos 

et odiation experore, atiunda musam, cor as sam ut ipsus et ullecae consequidus, consed 

quiam nonest, ut hilis ullabor sinusdae porat.

Ad millupt ionsedis mi, tore qui rem. Nam a cone comnimi nitiati dusdant ea et adipsunt, 

veniscia eati cum quiati berit quidebi squidicatius nat eatuscium laborrum earum quam, 

sero tore, tem aut officil luptaqu idesciis et a incto ex evelit od quamustendis ipsae. 

Officimusam re eat mi, ut vollesequid quatiat.

Ollenis aut ulpari que nihitas dolo vellent.

Posam, quatem vellique la sequate perorem. Nam quis quiscim pernatat oditatibus, offici 

officia vollaborem ipienti onsequation rerspienis simus volor alissunt officte mporehe 

nissimpori delescid eium eatem es imin repudae ma voluptio eos delis et porruntibus re 

officta culparum sed eum vendipsus esequatur? Quisquaepe pliquas nitios magnate pel 

molor as moluptam dolorenis sam, quam etur sed quam, volorem porion nosam, optae de 

nonsequae liquas aut et volorro volloremos id maximagnis diant lic tem sit is si quatiamus 

es estium inia que non reptamet autatib erferita qui con nos eatem. Nus conecust, il inum 

que veligendio. Equi od quatur sunte nobit rehendandae ipid quatiost

Hope to see you soon.
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$100.00 OFF
an Invisible Fence System

Redeemable in person at:
Invisible Fence
305 State Street

Madison, WI 53744
608-201-5050

Dear Tony:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Randy Repass

Randy Repass

Tony Bosworth
99 Buxton Road
Madison, WI 53744

Tony Bosworth
99 Buxton Road
Madison, WI 53744

Il es expliqui ventiberum exerum a ne rest acernat ate pos ea conecaborepe renis molore 
cusda conectus ideliquid utem ut et ipsuntiae veliquis doloriam qui offic tem aut vellibus 
inciaspelic tempore rferit ommos modit et officatur as non eum dem arum everum 
evenem repudist fuga. Rempe corum volest fugias eum fugitet omnit venitatur sentotas 
re sediciis et quisqui quas erunt voluptat exero voluptatus entio mint eaque laborerrum, 
sum doluptas venis delenis eumqui doluptat.
Is rem. Erunt volum rem everibu sdanihi litiatia nias sapis andigenist ducit, iunt.
Atem ut dus vendis expliatem essi conem que con ea venimet, nat ommolorum quaecusam, 
adit aspe nonsed milit qui dit aciis nonsequ ianistio occatur?
Pistorepel et perum rem vit abor a voluptatur?
Pudis evenitat et maximus, sunt ilicill ecatus disi repellupta cuscipsunt exces exero et 
auda solum et facit pore, consece archilis dendiae am, sunt elit assit in essus, ius estium 
am et molecat laborio nsedia voluptat eaquis et volore alignatiis min nostoraes cupta 
nonectur, nus vitat veniend andeliqui tem re, sit ea aut landignis rernatia natem arum sum 
iliqui officab ium laccabo. Em reiciae pellabo. Ipsant quae sequatur, sitatendam ut quas 
consequid minum, cum nullut voluptate necae senest hillesc iissed ut idellibus autemque 
et acessequae ommodigni rest hicillorum ent voluptaspero moluptat ut undesci pitatur 
aut qui con corrum eatecea quibus eos exernam imporias sam volupti dolessi aut optur 
accupti aut excerisi ut ut volupta eium, aut plaut quas quatem voloriate nonsequi ut este 
vendigenimi, quaestet rerferro modis is magnitas pos et qui nonem. Ut aut officilla intiis 
reperum aliciet volor reniand elicaborem aliquibus.
Hope to see you soon.

18x
A New Resident is

18x More Likely
To Respond

New Homeowners
Choose:   q Weekly or q Monthly Mailing

    Ability to select by primary type: 
         q Single Family Home   q Condos   q Both

    Ability to select by property value (purchase price) 
         q Home Values Above $___________

New Movers
q Monthly Mailing

    Estimated Income 
         q Income Above $___________

*Invisible Fence® is a registered trademark of Invisible Fence, Inc.



It is not uncommon for our clients to experience a 15-20% response rate. This flies in the face of “normal” 
direct mail response rates, where a ½ of 1% response rate is average, and a 3% response rate is 
considered wildly successful.

Our Certificate & Letter mailings have a 7X higher response rate than typical postcards, and they cost 
nowhere near 7X as much. It’s the biggest no-brainer in direct mail.

Why pay our competitors up to 25% more, when we offer a better, more professional looking product for less?

How do we offer Top Quality at a Lower Price?
1. We keep our overhead low.

Ø No Sales Commissions paid to telemarketers.

Ø No billing through third party firms.

Ø No expensive full-page ads in trade magazines.

2. We require a commitment from you.

• By entering into a six month minimum service agreement with our customers,  
  we are able to spend more time on operating efficiently.

3. We use state-of-the-art printing technology.

• Digital Printing Presses allow us to print small, custom runs with exceptional quality.

Our New Homeowner files are derived from deed recordings; in other words after someone has 
purchased a single-family residence in their name. We secure this super-fresh data every Friday, and 
begin the mailing process for our clients right away. New Homeowner data is available by zip code, 
property value (purchase price), and property type (detached single family or condominium).

Our New Mover files are available two ways: 

a) United States Postal Service Change-of-Address files or 

b) Utility new connects (new phone, electric service, cable, etc.). These files tend  
    to contain about 50% renters and 50% new homeowners. New Mover data is  
    available by zip code, or radius from your store(s).

Which is better for your business? Give us a call at 888-582-0101 and we’ll provide you with the best 
choices to reach your target customer.

Presented to:

FREE
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Pet Wash
and Groom

Redeemable in person at:

Bubbles and Barks
2050 Mission Bay Blvd.

San Diego, CA 92019
619-412-1212

Dear Pedro:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Nate and Mandy Meldahl

Nate and Mandy Meldahl
Nate and Mandy Meldahl
Owners

Pedro Hernandez
1190 Santa Anna Street
San Diego, CA 92019

Pedro Hernandez
1190 Santa Anna Street
San Diego, CA 92019

Ime doluptam, conserspient aut harum et fugiam, sin exceate quamusdae velignatur 
sedita cupti od et reressimet di venieniet et lam labori te est, comnit, optati ut lab 
inctatem volo test, quam litist perepero qui odis eatur saeruntinto voluptatat laborro 
quatquamus rerfero vitate pre soloreni duntion non re ab is expliquodi aut quiscil et, 
cus, ut voloresenda seruptiam cum deleseque pori ditis rae vendebitae illestius, incturi 
oreptibuste et voluptaquam nume non pro blaut explibus et, quae simus re lati volendaes 
est, alitate dolupta tuscipis dolorum aut esti inctota ecullentur alicatem sit porepro eos 
et odiation experore, atiunda musam, cor as sam ut ipsus et ullecae consequidus, consed 
quiam nonest, ut hilis ullabor sinusdae porat.
Ad millupt ionsedis mi, tore qui rem. Nam a cone comnimi nitiati dusdant ea et adipsunt, 
veniscia eati cum quiati berit quidebi squidicatius nat eatuscium laborrum earum quam, 
sero tore, tem aut officil luptaqu idesciis et a incto ex evelit od quamustendis ipsae. 
Officimusam re eat mi, ut vollesequid quatiat.
Ollenis aut ulpari que nihitas dolo vellent.
Posam, quatem vellique la sequate perorem. Nam quis quiscim pernatat oditatibus, offici 
officia vollaborem ipienti onsequation rerspienis simus volor alissunt officte mporehe 
nissimpori delescid eium eatem es imin repudae ma voluptio eos delis et porruntibus re 
officta culparum sed eum vendipsus esequatur? Quisquaepe pliquas nitios magnate pel 
molor as moluptam dolorenis sam, quam etur sed quam, volorem porion nosam, optae de 
nonsequae liquas aut et volorro volloremos id maximagnis diant lic tem sit is si quatiamus 
es estium inia que non reptamet autatib erferita qui con nos eatem. Nus conecust, il inum 
que veligendio. Equi od quatur sunte nobit rehendandae ipid quatiost
Hope to see you soon.

$1.77

Monthly 
New Homeowners

• Affordable New Homeowner  
  option

$1.57

Monthly 
New Movers

Recommended 
for Pet Care & Pet 
Service Providers

• Best Value!

In reality, our service is free. That’s because it pays for itself! Many clients experience a 600% return 
on their investment… that’s right... $6 back for every $1 they spent on our program! We offer a turnkey 
service at a flat price per envelope mailed. That includes everything… all artwork, copy writing, list 
procurement, printing, addressing, collation, postage and mailing. Call us at 1-888-582-0101 and we’ll 
be happy to provide you with a quote for your trading area.

$1.97

Weekly 
New Homeowners

• Your offer gets there first!

NBN 
EXCLUSIVE

16% of your satisfied customers leave your business every year. That’s right. You lose your best 
customers 52 weeks of the year. Why? Life happens. People die, get married, divorced, accept a 
promotion in another city, etc.

So...if you start the year with 100 satisfied customers, you will more than likely have 84 or 85 remaining 
at the end of the year. To get from 84 or 85 back to where you started requires almost a 20% increase in 
your customer base!

That’s why it makes sense to be in the market for new customers every day.

Our programs turn new residents into new customers.

per piece 
mailed

per piece 
mailed

per piece 
mailed

In all candor, we get a great response because of flawless execution.

We have a great list. We have used the same data provider since 
1994. This resource is normally only available to mega marketers, 
but we are able to provide it to you affordably.
The right customer is targeted. You select the zip code(s), the 
type of residence (e.g. single family and / or condo), home value, etc. 
This means we are mailing only to prime, demographically qualified 
candidates in your trading area.
We write compelling copy. We know what works. Our writers and 
graphics team work together to be sure your offer is timely, attractive, 
and action-oriented. The result... a steady stream of NEW customers 
to your store(s).
Totally turn-key process. Because this is our business…our only 
business... we focus on getting your mailings out on-time, every time, 
without fail. This means that potential customers receive your offer 
exactly when they are in the market. 
Proven Certificate / Letter Format – this commanding 8 ½ x 14 full color document containing a warm, 
welcoming Letter from you and an authentic high-value Certificate, both designed to encourage  
recipients to visit your establishment by a specific date.

Flawless Execution – some merchants feel they can handle a direct mail program on their own. In reality, 
it never becomes a top priority. You have a business to run. Our programs work well because we have a 
system that works! We do all of the work, we do it predictably, on time and on budget. Getting professional 
looking direct mail pieces printed, inserted, and mailed on time, every time is a key part of our success.

The Certificate / Letter format is a time-tested direct mail tool that outperforms a postcard mailing 7:1.  
That’s right… seven times better than a postcard!

(and it doesn’t cost anywhere near 7x as much!)

+

+

+

+

+

=

Recommended for 
Pet Containment 

Providers



Large 8 ½ x 14 full color format allows for a  
full-sized letter and a check-like Certificate  
for a professional appearance

Your signature  
adds a personal feel6

Letter with warm, 
compelling copy  
from the owner

5

Disclaimer prevents stacking of offers.3

Unique serial # prevents duplication,  
protects against fraud.2

Expiration date creates a sense  
of urgency, drives redemption.1

Certificate and letter are 
fully personalized to the 
recipient (no “Occupant” 
or “New Homeowner At” 
language).

4

High value offer stimulates trial, 
changes brand purchase decision 7

Micro-perforated to allow easy 
separation and redemption of  
your certificate

8

Your Store(s), Address(es), and 
Phone(s) prominently featured 9

Mailed in a high-quality envelope  
with a real stamp (not an indicia).  
Looks like high value mail

10

Full size #10 security envelope (not a 
window envelope) with full, personalized 
laser-sharp address adds credibility which 
means your offer will be opened and seen.

11



It is not uncommon for our clients to experience a 15-20% response rate. This flies in the face of “normal” 
direct mail response rates, where a ½ of 1% response rate is average, and a 3% response rate is 
considered wildly successful.

Our Certificate & Letter mailings have a 7X higher response rate than typical postcards, and they cost 
nowhere near 7X as much. It’s the biggest no-brainer in direct mail.

Why pay our competitors up to 25% more, when we offer a better, more professional looking product for less?

How do we offer Top Quality at a Lower Price?
1. We keep our overhead low.

Ø No Sales Commissions paid to telemarketers.

Ø No billing through third party firms.

Ø No expensive full-page ads in trade magazines.

2. We require a commitment from you.

• By entering into a six month minimum service agreement with our customers,  
  we are able to spend more time on operating efficiently.

3. We use state-of-the-art printing technology.

• Digital Printing Presses allow us to print small, custom runs with exceptional quality.

Our New Homeowner files are derived from deed recordings; in other words after someone has 
purchased a single-family residence in their name. We secure this super-fresh data every Friday, and 
begin the mailing process for our clients right away. New Homeowner data is available by zip code, 
property value (purchase price), and property type (detached single family or condominium).

Our New Mover files are available two ways: 

a) United States Postal Service Change-of-Address files or 

b) Utility new connects (new phone, electric service, cable, etc.). These files tend  
    to contain about 50% renters and 50% new homeowners. New Mover data is  
    available by zip code, or radius from your store(s).

Which is better for your business? Give us a call at 888-582-0101 and we’ll provide you with the best 
choices to reach your target customer.
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Pet Wash
and Groom

Redeemable in person at:

Bubbles and Barks
2050 Mission Bay Blvd.

San Diego, CA 92019
619-412-1212

Dear Pedro:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Nate and Mandy Meldahl

Nate and Mandy Meldahl
Nate and Mandy Meldahl
Owners

Pedro Hernandez
1190 Santa Anna Street
San Diego, CA 92019

Pedro Hernandez
1190 Santa Anna Street
San Diego, CA 92019

Ime doluptam, conserspient aut harum et fugiam, sin exceate quamusdae velignatur 
sedita cupti od et reressimet di venieniet et lam labori te est, comnit, optati ut lab 
inctatem volo test, quam litist perepero qui odis eatur saeruntinto voluptatat laborro 
quatquamus rerfero vitate pre soloreni duntion non re ab is expliquodi aut quiscil et, 
cus, ut voloresenda seruptiam cum deleseque pori ditis rae vendebitae illestius, incturi 
oreptibuste et voluptaquam nume non pro blaut explibus et, quae simus re lati volendaes 
est, alitate dolupta tuscipis dolorum aut esti inctota ecullentur alicatem sit porepro eos 
et odiation experore, atiunda musam, cor as sam ut ipsus et ullecae consequidus, consed 
quiam nonest, ut hilis ullabor sinusdae porat.
Ad millupt ionsedis mi, tore qui rem. Nam a cone comnimi nitiati dusdant ea et adipsunt, 
veniscia eati cum quiati berit quidebi squidicatius nat eatuscium laborrum earum quam, 
sero tore, tem aut officil luptaqu idesciis et a incto ex evelit od quamustendis ipsae. 
Officimusam re eat mi, ut vollesequid quatiat.
Ollenis aut ulpari que nihitas dolo vellent.
Posam, quatem vellique la sequate perorem. Nam quis quiscim pernatat oditatibus, offici 
officia vollaborem ipienti onsequation rerspienis simus volor alissunt officte mporehe 
nissimpori delescid eium eatem es imin repudae ma voluptio eos delis et porruntibus re 
officta culparum sed eum vendipsus esequatur? Quisquaepe pliquas nitios magnate pel 
molor as moluptam dolorenis sam, quam etur sed quam, volorem porion nosam, optae de 
nonsequae liquas aut et volorro volloremos id maximagnis diant lic tem sit is si quatiamus 
es estium inia que non reptamet autatib erferita qui con nos eatem. Nus conecust, il inum 
que veligendio. Equi od quatur sunte nobit rehendandae ipid quatiost
Hope to see you soon.

$1.77

Monthly 
New Homeowners

• Affordable New Homeowner  
  option

$1.57

Monthly 
New Movers

Recommended 
for Pet Care & Pet 
Service Providers

• Best Value!

In reality, our service is free. That’s because it pays for itself! Many clients experience a 600% return 
on their investment… that’s right... $6 back for every $1 they spent on our program! We offer a turnkey 
service at a flat price per envelope mailed. That includes everything… all artwork, copy writing, list 
procurement, printing, addressing, collation, postage and mailing. Call us at 1-888-582-0101 and we’ll 
be happy to provide you with a quote for your trading area.

$1.97

Weekly 
New Homeowners

• Your offer gets there first!

NBN 
EXCLUSIVE

16% of your satisfied customers leave your business every year. That’s right. You lose your best 
customers 52 weeks of the year. Why? Life happens. People die, get married, divorced, accept a 
promotion in another city, etc.

So...if you start the year with 100 satisfied customers, you will more than likely have 84 or 85 remaining 
at the end of the year. To get from 84 or 85 back to where you started requires almost a 20% increase in 
your customer base!

That’s why it makes sense to be in the market for new customers every day.

Our programs turn new residents into new customers.

per piece 
mailed

per piece 
mailed

per piece 
mailed

In all candor, we get a great response because of flawless execution.

We have a great list. We have used the same data provider since 
1994. This resource is normally only available to mega marketers, 
but we are able to provide it to you affordably.
The right customer is targeted. You select the zip code(s), the 
type of residence (e.g. single family and / or condo), home value, etc. 
This means we are mailing only to prime, demographically qualified 
candidates in your trading area.
We write compelling copy. We know what works. Our writers and 
graphics team work together to be sure your offer is timely, attractive, 
and action-oriented. The result... a steady stream of NEW customers 
to your store(s).
Totally turn-key process. Because this is our business…our only 
business... we focus on getting your mailings out on-time, every time, 
without fail. This means that potential customers receive your offer 
exactly when they are in the market. 
Proven Certificate / Letter Format – this commanding 8 ½ x 14 full color document containing a warm, 
welcoming Letter from you and an authentic high-value Certificate, both designed to encourage  
recipients to visit your establishment by a specific date.

Flawless Execution – some merchants feel they can handle a direct mail program on their own. In reality, 
it never becomes a top priority. You have a business to run. Our programs work well because we have a 
system that works! We do all of the work, we do it predictably, on time and on budget. Getting professional 
looking direct mail pieces printed, inserted, and mailed on time, every time is a key part of our success.

The Certificate / Letter format is a time-tested direct mail tool that outperforms a postcard mailing 7:1.  
That’s right… seven times better than a postcard!

(and it doesn’t cost anywhere near 7x as much!)

+

+

+

+

+

=

Recommended for 
Pet Containment 

Providers



The number actually varies quite a bit depending on overall population 
density in your area, and there is also some seasonal variance in 
parts of the U.S... for the actual numbers in your trading area give us 
a call at 1-888-582-0101.

Right When They Move Into Your Trading Area, Of Course! 
Our firm offers two options in terms of the timing of your new homeowner offer:

•  Weekly…we are one of the only firms in the US capable of securing and acting on new homeowner data  
   weekly. The benefit? You can be assured that your offer gets there first... well ahead of competition.

•  Monthly…if your offer is not urgent or time-sensitive…we also offer a monthly mailing option. The benefit?  
   It costs less than weekly mailings, but still delivers a high quality message to a qualified audience.

Your signature product…of course! Put your 
best foot forward and  give your newest, 
best customer a meaningful sample of your 
product or service. Give them a HIGH-VALUE,  
no strings attached, absolutely no-risk way 
to try your product or service. If it’s as good 
as you think it is…they’ll be back again and 
again. (and, they’ll be willing to pay full price!)

While some homeowners move with pets, the change in residence is 
actually a catalyst for new pet acquisition and ownership. Why? Pets 
(dogs and/or cats) may not have been allowed in the “old” residence…
but the same restrictions might not exist in the new place. Also… parents 
like moves to be a “win” for their children. Parents promise kids their own 
room, more amenities, and yes… a pet in their new place.
It’s no surprise that almost 80% of New Homeowners and New Movers 
make some type of pet / pet care / pet containment purchase shortly  
after moving.
Do you sell radio frequency collars / containment / training systems? NOW is the time to contact new 
homeowners. The need is never greater, and new homeowners are creditworthy customers who spend 
at levels 8X higher than normal for the first 100 days of residency.

Right away! “Start this week, new customers by next week” 
is our tag line. Our clients typically see a steady stream of 
new clients within 10 business days of their first mailing. 

We guarantee results.

Call 1-888-582-0101 for details.

1. Develop your new resident offer.

2. Draft personalized copy to accompany your offer.

3. Then, we’ll submit artwork and copy for  
    your approval.

4. We’ll mail your offer weekly or monthly to prime  
    new homeowners or new movers in your market area.

... All at one low price per piece mailed.

1. Select the area to mail (usually your store zip code(s)  
    or a radius around the store(s))

2. Call us at 1-888-582-0101 and  
    we’ll give you the actual mailing count FREE Initial Exam and MicroChip

Redeemable in person at:

Kindness Total Pet Care  

1515 Keystone Crossing 

Pittsburgh, PA 33907

(412) 294-8888
Presented to:

One offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.
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A $150 Value

Mr David B Alexander

1429 NE 34th St

Pittsburgh, PA 33907

Mr David B Alexander

1429 NE 34th St

Pittsburgh, PA 33907

Dear David:

Serial No: 1406000

July 14, 2014

Expires October 14th, 2014

Henry
 Vand

erwey

Henry Vanderwey   D.V.M.

Henry
 Vand

erwey

Henry Vanderwey   D.V.M.

Welcome to the neighborhood and congratulations on your new home.

Please allow me a moment to introduce our business to you. Kindness Total Pet Care is your  

one-stop-shop for virtually everything your dog or cat needs. We are a full-service veterinary 

practice, with the complete spectrum of examination, preventive medicine, vaccination, and even 

surgical care for your pet if needed. We also offer pet boarding in a separate, state-of-the-art 

facility where you pet is pampered and monitored 24 hours a day when you away.

But that’s not all. If y
ou’re used to getting “gouged” by paying extraordinarily high prices 

for pet foods, flea and tick prevention, and pet supplies…you’re in for a pleasant surprise. 

Kindness Total Pet Care stocks and sells the best brands, and we offer a “low price guarantee”. 

We will meet or beat any online or advertised price on the same products, no questions asked.

Please accept the enclosed Certificate with our compliments. It’s good for a Free Exam 

and MicroChip (a $150 value) just for stopping by. It’s good anytime in the next 90 days.  

No Strings Attached.

We know it will take a few days to get the boxes unpacked and settle in. When you’re ready, give 

us a call at 412-294-8888. We look forward to meeting you and your pet. We know that once 

you visit our facility, see our wide selection of fairly priced pet products, and experience our 

“old fashioned” approach to customer service… you’ll be a Kindness Total Pet Care customer 

for life.

Hope to see you soon.

Sincerely,

Presented to:

FREE
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One offer per household. May not be combined with other offers. Void where prohibited. Cash value 1/20th of .01 cent. May not be reproduced without express permission.

Pet Washand Groom
Redeemable in person at:

Bubbles and Barks
2050 Mission Bay Blvd.
San Diego, CA 92019619-412-1212

Dear Pedro:

July 17, 2014

Serial No: 1406000

Expires October 17th, 2014

Nate and Mandy Meldahl

Nate and Mandy Meldahl

Nate and Mandy Meldahl
Owners

Pedro Hernandez1190 Santa Anna Street
San Diego, CA 92019

Pedro Hernandez1190 Santa Anna Street
San Diego, CA 92019

Ime doluptam, conserspient aut harum et fugiam, sin exceate quamusdae velignatur 

sedita cupti od et reressimet di venieniet et lam labori te est, comnit, optati ut lab 

inctatem volo test, quam litist perepero qui odis eatur saeruntinto voluptatat laborro 

quatquamus rerfero vitate pre soloreni duntion non re ab is expliquodi aut quiscil et, 

cus, ut voloresenda seruptiam cum deleseque pori ditis rae vendebitae illestius, incturi 

oreptibuste et voluptaquam nume non pro blaut explibus et, quae simus re lati volendaes 

est, alitate dolupta tuscipis dolorum aut esti inctota ecullentur alicatem sit porepro eos 

et odiation experore, atiunda musam, cor as sam ut ipsus et ullecae consequidus, consed 

quiam nonest, ut hilis ullabor sinusdae porat.

Ad millupt ionsedis mi, tore qui rem. Nam a cone comnimi nitiati dusdant ea et adipsunt, 

veniscia eati cum quiati berit quidebi squidicatius nat eatuscium laborrum earum quam, 

sero tore, tem aut officil luptaqu idesciis et a incto ex evelit od quamustendis ipsae. 

Officimusam re eat mi, ut vollesequid quatiat.

Ollenis aut ulpari que nihitas dolo vellent.

Posam, quatem vellique la sequate perorem. Nam quis quiscim pernatat oditatibus, offici 

officia vollaborem ipienti onsequation rerspienis simus volor alissunt officte mporehe 

nissimpori delescid eium eatem es imin repudae ma voluptio eos delis et porruntibus re 

officta culparum sed eum vendipsus esequatur? Quisquaepe pliquas nitios magnate pel 

molor as moluptam dolorenis sam, quam etur sed quam, volorem porion nosam, optae de 

nonsequae liquas aut et volorro volloremos id maximagnis diant lic tem sit is si quatiamus 

es estium inia que non reptamet autatib erferita qui con nos eatem. Nus conecust, il inum 

que veligendio. Equi od quatur sunte nobit rehendandae ipid quatiost

Hope to see you soon.

Presented to:
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$100.00 OFF
an Invisible Fence System

Redeemable in person at:
Invisible Fence
305 State Street

Madison, WI 53744
608-201-5050

Dear Tony:

July 17, 2014

Serial No: 1406000
Expires October 17th, 2014

Randy Repass

Randy Repass

Tony Bosworth
99 Buxton Road
Madison, WI 53744

Tony Bosworth
99 Buxton Road
Madison, WI 53744

Il es expliqui ventiberum exerum a ne rest acernat ate pos ea conecaborepe renis molore 
cusda conectus ideliquid utem ut et ipsuntiae veliquis doloriam qui offic tem aut vellibus 
inciaspelic tempore rferit ommos modit et officatur as non eum dem arum everum 
evenem repudist fuga. Rempe corum volest fugias eum fugitet omnit venitatur sentotas 
re sediciis et quisqui quas erunt voluptat exero voluptatus entio mint eaque laborerrum, 
sum doluptas venis delenis eumqui doluptat.
Is rem. Erunt volum rem everibu sdanihi litiatia nias sapis andigenist ducit, iunt.
Atem ut dus vendis expliatem essi conem que con ea venimet, nat ommolorum quaecusam, 
adit aspe nonsed milit qui dit aciis nonsequ ianistio occatur?
Pistorepel et perum rem vit abor a voluptatur?
Pudis evenitat et maximus, sunt ilicill ecatus disi repellupta cuscipsunt exces exero et 
auda solum et facit pore, consece archilis dendiae am, sunt elit assit in essus, ius estium 
am et molecat laborio nsedia voluptat eaquis et volore alignatiis min nostoraes cupta 
nonectur, nus vitat veniend andeliqui tem re, sit ea aut landignis rernatia natem arum sum 
iliqui officab ium laccabo. Em reiciae pellabo. Ipsant quae sequatur, sitatendam ut quas 
consequid minum, cum nullut voluptate necae senest hillesc iissed ut idellibus autemque 
et acessequae ommodigni rest hicillorum ent voluptaspero moluptat ut undesci pitatur 
aut qui con corrum eatecea quibus eos exernam imporias sam volupti dolessi aut optur 
accupti aut excerisi ut ut volupta eium, aut plaut quas quatem voloriate nonsequi ut este 
vendigenimi, quaestet rerferro modis is magnitas pos et qui nonem. Ut aut officilla intiis 
reperum aliciet volor reniand elicaborem aliquibus.
Hope to see you soon.

18x
A New Resident is

18x More Likely
To Respond

New Homeowners
Choose:   q Weekly or q Monthly Mailing

    Ability to select by primary type: 
         q Single Family Home   q Condos   q Both

    Ability to select by property value (purchase price) 
         q Home Values Above $___________

New Movers
q Monthly Mailing

    Estimated Income 
         q Income Above $___________

*Invisible Fence® is a registered trademark of Invisible Fence, Inc.



$100 Marketing Services Certificate with our compliments.
Here’s a $100 “Head Start” on a new resident campaign customized to fit your business.
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Jim Carroll

expert new resident marketing

We needed a way to attract new customers to our business... regardless 
of the season... customers that were willing to pay premium prices for 
our premium brand. In short, we wanted to be in control of our business, 
and not be so dependent on weather and seasonality.
We tried everything (just like you have)... and finally found and 
perfected the tool that became the very foundation of our marketing 
plan. We found a way to market to new homeowners, right as they 
moved in, and made sure that they had a reason to visit our stores 
first... before the competition. It was trial-and-error at first, but we 
perfected our execution and came to rely on the steady stream of 
new customers that this program brought in to our stores.

New Homeowner / New Mover Marketing Works! 
If you are as serious about growing your business as I was 
about mine, you need to include this tool as a key component 
of your marketing mix... I believe in it so much that I’m willing to 
pay you $100 to get started. Use the $100 Certificate below, 
give us a call and we’ll get the ball rolling for your business.

In the summer of 1994, I opened a 
chain of independent paint stores in  
the Pacific Northwest.
The business was a “scratch start”... 
zero customers, zero revenue. We 
were acutely aware of every customer, 
every transaction, every day as we 
built the business.
July, August and September (Summer in 
Seattle) were good to our business. But 
the Winter / Spring months (November-
April) had us worrying about overhead, 
inventory, and wages until the weather 
gods blessed us again.

3. New Homeowners and New Movers are “customers looking for businesses”.  
 They want to be loyal, long term customers in their new community. They  
 like “local”, but are risk averse… they knew and trusted merchants in their  
 “old” surroundings, but might not know (or trust) anyone in their new setting.  
 They are looking to establish lifetime relationships with new providers in their  
 new surroundings.

4. They can be targeted. In the case of New Movers, geographic targeting is  
 easy. Looking for a more upscale consumer to build your business???  
 New Homeowners can be demographically targeted by home type and home  
 value… just when they are in the market for a new provider.

1. 78% of new residents are looking for pet care supplies and services. 
2. New residents are the lifeblood of every business. This is because:
   • Every business experiences “churn”… the loss of both satisfied and  
        unsatisfied customers over time.
        • Competitors and substitute products are always competing for the Pet Care  
        customer and dollars.

New Homeowners and New Movers = a steady stream of new customers.




